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About the study 5  VisitAberdeenshire

 Thisis the third wave of an annual survey that allows
VisitAberdeenshire to better understand potential
visitors and to track progress against a set of KPlIs

* Fieldwork conducted by Taylor McKenzie took place in
October 2024

* |n total 1,600 consumers completed the survey

 To qualify for taking the survey respondents had to:

— live in Scotland (excluding Aberdeen / Aberdeenshire), the
North of England, Midlands, South East England or London

— Be aged 18+

— Be open to taking a domestic holiday or short-break during
the next year

« Analysis carried out by Scattered Clouds
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Respondent profile: where resident - ViitAberdeenshire

600
500
400

300

200
10 I I I I I

North East East Greater West Yorkshire / North West South East  Scotland
Midlands London Midlands Humbershire

o

o



Respondent profile: where in Scotland - VisitAberdeenshire

City of Glasgow

City of Edinburgh
Renfrewshire

South Lanarkshire
East Renfrewshire
East Dunbartonshire
North Lanarkshire
West Lothian

West Dunbartonshire
Midlothian

East Lothian
Scottish Borders
Stirling

South Ayrshire

Perth and Kinross
Highland

Falkirk

East Ayrshire

North Ayrshire
Inverclyde

Fife

Eilean Siar (Western Isles)
Dumfries and Galloway
City of Dundee
Argyll and Bute
Moray

Angus
Clackmannanshire
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Respondent profile: demographics =7 VisitAberdeenshire
51% female
49% male

75+
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Respondent profile: household composition - VisitAberdeenshire

Three or more adults and one or more child aged under 16 -
living in household

Three or more adults, no children under 16 living in _
household
Two adults and one or more child aged under 16 living in _
household

Two adults, no children aged under 16 living in household _

One adult and one or more child aged under 16 living in -
household

One adult, no children aged under 16 in household _
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Respondent profile: disability 7 VisitAberdeenshire
(self, or regular holiday companion)

2% Aligns closely with DWP data
indicating that 24% of the UK
population has a long-standing
iliness, disability or impairment

22%

mNo
HYes
Prefer not to say



Preference for different types of holiday -, visitAberdeenshire

City-break
A holiday to enjoy the landscape
Beach holiday
A holiday to mainly enjoy local food and drink
A holiday mainly to enjoy culture and heritage
Self-catering holidays
All-inclusive resort holidays
A rural retreat holiday
Cruise — sea or river
A holiday to watch local wildlife
Wellbeing / Wellness / Spa
Touring by car
Accessible holidays
Adventure activity holiday
Walking/hiking holiday
An escorted tour
A holiday to learn a new skill
A holiday to enjoy the local nightlife
Touring with caravan/motcrhome
Glamping

Camping
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

B Definitely not for me 2 3 4 ®One of my favourite types of holidays



Undertaking holiday activities . VisitAberdeenshire

Enjoying local food and drink

General sightseeing

Just relaxing and watching the world go by

Exploring cities

Short walks/strolls — up to 2 miles/1 hour

Spending time at the beach

Shopping local (crafts/food/souvenirs)

Visiting country parks/gardens/woodlands

Visiting historic houses/stately homes/castles/religious buildings
Visiting museums/art galleries

Watching live entertainment, eg. theatre, concert

General shopping (high street/retail parks)

Visiting aquariums/zoos/safari parks/nature reserves

Longer walks/hikes/rambles —minimum 2 miles/1 hour
Attending music/arts festivals

Observing the night skies (eg. Star gazing; night-time photography)
Watching wildlife, bird watching

Enjoying nightlife

Watching or participating in arts and crafts activities
Watersports (eg. sailing, paddleboarding, surfing, kayaking)

Road cycling / Mountain biking

Playing golf
0% 10% 20% 30% 40% S0% 60% 70% 80% 90% 100%

mNotatalllikely =2 3 4 mVerylikely



Information sources used to decide where to go -, VisitAberdeenshire

Talking with friends/family

Websites

Past personal experience

Other visitors’ experiences within destinations
Online travel agents, eg. booking.com, Trivago
Social media

Travel Apps

Printed travel guide books

Influencers/Travel Bloggers
Newspapers/magazines

Personal advice from travel professional/agent
TV/Radio

Printed brochures

None of these
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Social media platforms used to decide where to go_,  VisitAberdeenshire

Instagram

Facebook/Facebook Messenger
YouTube

TikTok

X (Twitter)

Pinterest

Reddit

Snapchat

LinkedIn

None of these

Nextdoor
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Deciding what to do once at the destination =7 VisitAberdeenshire

Recommendations from family/friends [ R R

Local events/what’s on guides

Local tourist information centres (in person)
Chatting to other tourists

Local official tourism website

Chatting to locals

Social media

Hotel concierge/reception

Chatting to those who work in tourism/hospitality locally

None of these

!

Other
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Number of holidays in past year 5 VisitAberdeenshire

Long haul holiday

European holiday

Domestic holiday (4+ nights)

Domestic short break (1-3 nights)

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

ENone HEOne Two or Three M Four or more



Agree / disagree statements - VisitAberdeenshire

I love to taste and experience local food and drink

[ am happy to go back to places | have visited in the past
When [ travel, | like to be comfortable but don’t seek out luxury
| enjoy spending time in the outdoors and in nature landscapes

| prefer holidays at a slower and more relaxed pace

| am more than happy to change my planned activities and experiences during
my holiday/short break

| enjoy meeting other visitors and locals

| always seek out new experiences

[ like to get off the beaten track

When | travel | enjoy exclusive or luxury experiences

| am more of a city person

I like to stick to my planned acfiviies and experiences once on holiday/short
break

| prefer holidays full of action and excitement

When | fravel, | always seek out environmentally-friendly options
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

B Strongly disagree =2 3 4 mStrongly agree



Transport used to reach domestic holiday or 5 VisitAberdeenshire
short-break destination within the past 3 years

Own car |

Plane

Train — travelling by day
Friend/family car
Boat/Ship/Ferry

Public bus/coach

Hire car

Car and caravan
Organised coach tour
Train — overnight sleeper
Motorhome/campervan

Motorcycle/motorbike

None of these
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Whether car used was an EV . VisitAberdeenshire

Car and caravan

Friend/family car

Hire car

Own car

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%  100%
HmYes ENo



Accommodation used during a holiday or 5  VisitAberdeenshire
short-break within the past 3 years

Hotel

Self-catering NG

Airbnb or similar

Bed & Breakfast/Guest House
Family/Friends

Static Caravan

Camping

Glamping
Campervan/Motorhome
Hostel

Second Home

Touring Caravan
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Accommodation used during a holiday or 5  VisitAberdeenshire
short-break within the past 3 years
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W Hotel W Self-catering Bed & Breakfast/Guest House

® Family/Friends Camping Hostel

M Touring Caravan Campervan/Motorhome m Airbnb or similar

Static Caravan Second home m Glamping



Awareness of place as somewhere that -  VisitAberdeenshire
might be visited for a holiday or short-break
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Awareness of place as somewhere that -  VisitAberdeenshire
might be visited for a holiday or short-break
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Destination disposition - VisitAberdeenshire

Aberdeen
Aberdeenshire
Belfast

Dundee

North Wales
Northumberland

W | have never taken a short break or holiday there before and am not likely to in the future
| have taken a short break or holiday there before, but am unlikely to do so again
| have never been on a holiday or short break there but would like to
| have taken a short break or holiday there once or twice before and might do so again
| sometimes take short breaks or holidays there and intend to do so again in the next couple of years

M | often take short breaks or holidays there and intend to do so again within the next year
M | live there

industry.visitabdn.com



Destination disposition - VisitAberdeenshire

North Wales
Northumberland
Belfast
Aberdeenshire

Aberdeen

Dundee

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%  100%

B | have never taken a short break or holiday there before and am not likely to in the future

| have taken a short break or holiday there before, but am unlikely to do so again

| have never been on a holiday or short break there but would like to

| have taken a short break or holiday there once or twice before and might do so again

| sometimes take short breaks or holidays there and intend to do so again in the next couple of years
M | often take short breaks or holidays there and intend to do so again within the next year
M | live there



Previous visit to City or Shire - VisitAberdeenshire

m Within the last 2 years
W 2-5 years ago
6-10 years ago
m 10+ years ago
m Never visited

12%



Words and phrases . VisitAberdeenshire

« Earlyin the survey respondents were asked to pick
up to 3 words or phrases that would describe their
Ideal holiday or short-break destination

« Later respondents were asked to pick up to 3 words
/ phrases from the same predefined list that they felt
most and |least describe Aberdeen and another city
OR Aberdeenshire and another rural destination

 The destination comparison tables are not
presented within this deck, but are available upon
request: insights@visitabdn.com

industry.visitabdn.com



Words / phrases

Authentic

Beautiful
Breath-taking
Distinct culture
Easy to get to

For all seasons
Friendly

Fun

Out of the ordinary
Plenty to do

Quality accommodation
Relaxing

Rich in culture and heritage
Romantic

Stylish

Suitable for all ages
Surprising
Traditional
Uncrowded
Upmarket

Value for money
Welcoming

- VisitAberdeenshire

industry.visitabdn.com



‘Ideal’ holiday or short-break destination - VisitAberdeenshire

Relaxing

Value for money
Quality accommodation
Rich in culture and heritage
Plenty to do
Beautiful
Uncrowded

Fun

Friendly

Welcoming

Easy to get to
Breath-taking
Authentic

Suitable for all ages
Distinct culture

Out of the ordinary
For all seasons
Traditional
Romantic

Stylish

Upmarket
Surprising
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Words / phrases for Aberdeen City

- VisitAberdeenshire

Traditional

Rich in culture and heritage
Distinct culture
Suitable for all ages
Easy to get to
Welcoming
Authentic

Friendly
Uncrowded

Plenty to do

For all seasons
Value for money
Out of the ordinary
Beautiful
Surprising
Relaxing

Quality accommodation
Fun

Breath-taking
Stylish

Upmarket
Romantic
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Words / phrases for Aberdeenshire - VisitAberdeenshire

Traditional
Beautiful
Uncrowded

Rich in culture and heritage
Friendly

Suitable for all ages
Welcoming

Easy to get to
Relaxing

Authentic

Distinct culture
Breath-taking
Plenty to do

Value for money

For all seasons
Out of the ordinary
Surprising

Quality accommodation
Fun

Stylish

Upmarket
Romantic
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How does the region perform against “ideal - VisitAberdeenshire

They don’t want it but They want it and

think you've got it think you've got it

Word or phrase net score Aberdeen City

They don’t want it They want it but
anc don’t think
you’'ve got it

Strength in desoribiné 'ideal' destination

don’t think you’ve
got it




How does the City perform against “ideal”? - VisitAberdeenshire
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How does the Shire perform against “ideal” - VisitAberdeenshire
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Does City/Shire offer activities that are enjoyed?_, VisitAberdeenshire

Short walks/strolls — up to 2 miles/1 hour

Longer walks/hikes/rambles — minimum 2 miles/1 hour
Visiting historic houses/stately homes/castles/ religious buildings
Enjoying local food and drink

Playing golf

Watching wildlife, bird watching

General sightsecing

More general shopping (high street/retail parks)

Exploring cities

Visiting country parks/gardens/woodlands

Shopping local (crafts/food/souvenirs)

Road cycling / Mountain biking

Visiting museums/art galleries

Watching or participating in arts and crafts activities
Observing the night skies (eg. Star gazing; night time photography)
Watching live entertainment, eg. theatre, concert

Just relaxing and watching the world go by

Enjoying nightlife

Attending music/arts festivals

Watersports (eg. sailing, paddleboarding, surfing, kayaking)
Visiting aquariums/zoos/safari parks/nature reserves
Spending time at the beach

0% 20% 40% 60% 80% 100%
B 1 - Definitely not somewhere offering this' = 2 3

4 | 5 - Definitely somewhere offering this' Don't know destination well enough



Points to ponder (1) >  VisitAberdeenshire

« Results have remained largely stable across the
past 3 years

 The types of holiday respondents tend to favour
Include city breaks, holidays to enjoy the landscape,
beach holidays and those to enjoy local food/drink

 Enjoying local food and drink, sightseeing and
watching the world go by are popular holiday
activities, while only a minority indulge in water-
sports, cycling or golf

« Talking to friends and family, websites and past
personal experience heavily influence destination
choice, with Instagram the most important social
media platform for those influenced by these

industry.visitabdn.com



Points to ponder (2) - VisitAberdeenshire

Recommendations from friends and family, local
events/what's on guides and TICs are the most
common sources used for deciding what to do
once at a destination

82% had taken at least one domestic short-break in
the past year, 63% a longer domestic holiday, 66% a
European holiday and 32% a long-haul holiday, in all
cases higher than found by the 2023 survey

Most are happy to return to places visited in the
past, and tasting local food and drink appeals

Few seek out environmentally friendly holiday
options, and most say that they are not after
holidays that are full of action and excitement

industry.visitabdn.com



Points to ponder (3) -  VisitAberdeenshire

Using an owned car is the most common means of
transport used to reach a holiday destination, while
staying in hotels is the most often used form of
accommodation

31% say they are aware that Aberdeen is a place
people might visit for a holiday or short-break, with
the figure for Aberdeenshire being 35%

40% indicated that they never have, nor will in the
future, visit Aberdeen with the equivalent figure for
the Shire being 33%

Meanwhile 25% (City) and 29% (Shire) say that
although they have not visited in the past they
would like to

industry.visitabdn.com



Points to ponder (4) o VisitAberdeenshire

An ‘ideal’ holiday destination would meet both
emotional and functional needs; being relaxing,
offering value for money, quality accommodation
and somewhere rich in culture and heritage

The City performs strongly for “Traditional’,
‘Welcoming' and ‘Authentic’, while the Shire scores
highly for ‘Traditional’, ‘Friendly’ and ‘Beautiful’

The City performs relatively poorly in terms of

offering ‘Fun’, while both City and Shire are not
associated with offering ‘Value for money’

The destination is perceived as offering walks,
heritage and the chance to enjoy local food and
drink among those for whom these are important
activities

industry.visitabdn.com



- VisitAberdeenshire

About the analysis

 These slides have been created on behalf of
VisitAberdeenshire by Scattered Clouds who
undertook the survey analysis in October 2024
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